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Visits to Discounters
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40% shoppers visit a discounter once a week
“That's up 8% from the same question in 2009
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Discount Shoppers
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A0, of discount shoppers are male-
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North of England
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Recommend using
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WEEKEND SHOPPING:

34% doall of their discount shopping at the weekends.

27%

The changing landscape of the discount channel
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Turnover by discounter size (Billion)
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Discounters have opened a store”
at the rate of 1per day over
the past 15 years
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